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translated as reading ‘‘this title”’ meaning title III of
Pub. L. 102-556, to reflect the probable intent of Con-
gress because Pub. L. 102-556 does not contain chapters.

§5723. Enforcement

The Commission shall enforce the require-
ments of this subchapter. For the purpose of the
exercise by the Commission of its functions and
powers under the Federal Trade Commission Act
[15 U.S.C. 41 et seq.], a violation of any require-
ment imposed under this subchapter shall be
deemed a violation of a requirement imposed
under that Act. All the functions and powers of
the Commission under that Act are available to
the Commission to enforce compliance by any
person with the requirements imposed under
this subchapter, irrespective of whether that
person is engaged in commerce or meets any
other jurisdictional tests in that Act. The Com-
mission may prescribe such regulations as are
necessary or appropriate to implement the pro-
visions of this subchapter.

(Pub. L. 102-556, title III, §303, Oct. 28, 1992, 106
Stat. 4192.)

REFERENCES IN TEXT

The Federal Trade Commission Act, referred to in
text, is act Sept. 26, 1914, ch. 311, 38 Stat. 717, as amend-
ed, which is classified generally to subchapter I (§41 et
seq.) of chapter 2 of this title. For complete classifica-
tion of this Act to the Code, see section 58 of this title
and Tables.

§ 5724. Definitions

As used in this subchapter—

(1) The term ‘‘telephone-billed purchase”
means any purchase that is completed solely
as a consequence of the completion of the call
or a subsequent dialing, touch tone entry, or
comparable action of the caller. Such term
does not include—

(A) a purchase by a caller pursuant to a
preexisting agreement with the vendor;

(B) local exchange telephone services or
interexchange telephone services or any
service that the Federal Communications
Commission determines, by rule—

(i) is closely related to the provision of
local exchange telephone services or inter-
exchange telephone services; and

(ii) is subject to billing dispute resolu-
tion procedures required by Federal or
State statute or regulation; or

(C) the purchase of goods or services which
is otherwise subject to billing dispute reso-
lution procedures required by Federal stat-
ute or regulation.

(2) A “billing error’” consists of any of the
following:

(A) A reflection on a billing statement for
a telephone-billed purchase which was not
made by the customer or, if made, was not in
the amount reflected on such statement.

(B) A reflection on a billing statement of a
telephone-billed purchase for which the cus-
tomer requests additional clarification, in-
cluding documentary evidence thereof.

(C) A reflection on a billing statement of a
telephone-billed purchase that was not ac-
cepted by the customer or not provided to
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the customer in accordance with the stated
terms of the transaction.

(D) A reflection on a billing statement of
a telephone-billed purchase for a call made
to an 800 or other toll free telephone num-
ber.

(E) The failure to reflect properly on a
billing statement a payment made by the
customer or a credit issued to the customer
with respect to a telephone-billed purchase.

(F) A computation error or similar error of
an accounting nature on a statement.

(G) Failure to transmit the billing state-
ment to the last known address of the cus-
tomer, unless that address was furnished less
than twenty days before the end of the bill-
ing cycle for which the statement is re-
quired.

(H) Any other error described in regula-
tions prescribed by the Commission pursu-
ant to section 553 of title 5.

(3) The term ‘“‘Commission” means the Fed-
eral Trade Commission.

(4) The term ‘‘providing carrier’” means a
local exchange or interexchange common car-
rier providing telephone services (other than
local exchange services) to a vendor for a tele-
phone-billed purchase that is the subject of a
billing error complaint.

(5) The term ‘‘vendor’” means any person
who, through the use of the telephone, offers
goods or services for a telephone-billed pur-
chase.

(6) The term ‘‘customer’ means any person
who acquires or attempts to acquire goods or
services in a telephone-billed purchase.

(Pub. L. 102-556, title III, §304, Oct. 28, 1992, 106
Stat. 4193.)
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§5801. Findings

The Congress finds that—
(1) commercial activities of the private sec-
tor have substantially contributed to the
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strength of both the United States space pro-
gram and the national economy;

(2) a robust United States space transpor-
tation capability remains a vital cornerstone
of the United States space program;

(3) the availability of commercial launch
services is essential for the continued growth
of the United States commercial space sector;

(4) a timely extension of the excess third
party claims payment provisions of chapter
701 of title 49 is appropriate and necessary to
enable the private sector to continue covering
maximum probable liability risks while pro-
tecting the private sector from uninsurable
levels of liability which could hinder inter-
national competitiveness;

() a program to demonstrate how recipients
of Federal grants can purchase launch services
directly from the private sector has the poten-
tial to improve the capabilities of the United
States commercial launch industry;

(6) improvements and additions to the Na-
tion’s space transportation infrastructure con-
tribute to a robust and cost effective space
transportation capability for both public sec-
tor and private sector users;

(7) private sector use of available Govern-
ment facilities on a reimbursable basis con-
tributes to a stronger commercial space sec-
tor;

(8) the Federal Government should purchase
space goods and services which are commer-
cially available, or could be made available
commercially in response to a Government
procurement request, whenever such goods or
services meet Government mission require-
ments in a cost effective manner;

(9) it is appropriate for the Government to
act as an anchor tenant for commercial space
development projects which have a reasonable
potential to develop non-Federal markets and
which meet Federal needs in a cost effective
manner; and

(10) the provision of compensation to com-
mercial providers of space goods and services
for termination of contracts at the conven-
ience of the Government assists in enabling
the private sector to invest in space activities
which are initially dependent on Government
purchases.

(Pub. L. 102-588, title V, §501, Nov. 4, 1992, 106
Stat. 5122.)

CODIFICATION

In par. (4), ‘‘chapter 701 of title 49 substituted for
“the Commercial Space Launch Act [49 App. U.S.C. 2601
et seq.]”’ on authority of Pub. L. 103-272, §6(b), July 5,
1994, 108 Stat. 1378, the first section of which enacted
subtitles II, III, and V to X of Title 49, Transportation.

SPACE COOPERATION WITH FORMER SOVIET REPUBLICS

Section 218 of Pub. L. 102-588 provided that:

‘‘(a) REPORT TO CONGRESS.—Within one year after the
date of enactment of this Act [Nov. 4, 1992], the Presi-
dent shall submit to Congress a report describing—

‘(1) the opportunities for increased space related
trade with the independent states of the former So-
viet Union;

‘(2) a technology procurement plan for identifying
and evaluating all unique space hardware, space tech-
nology, and space services available to the United
States from the independent states of the former So-
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viet Union, specifically including those technologies

the National Aeronautics and Space Administration

has identified as high priority in its Space Research
and Technology Integrated Technology Plan.[;]

‘“(3) the trade missions carried out pursuant to sub-
section (c), including the private participation and
the results of such missions;

‘“(4) the offices and accounts of the National Aero-
nautics and Space Administration to which expenses
for either cooperative activities or procurement ac-
tions, involving the independent states of the former
Soviet Union, are charged;

‘(5) any barriers, regulatory or practical, that in-
hibit space-related trade between the United States
and the independent states of the former Soviet
Union, including such barriers in either the United
States or the independent states; and

‘“(6) any anticompetitive issues raised by a poten-
tial acquisition.

“‘(b) NOTIFICATION TO CONGRESS.—If any United States
Government agency denies a request for a license or
other approval that may be necessary to conduct dis-
cussions on space-related matters with the independent
states of the former Soviet Union, that agency shall
immediately notify the Speaker of the House of Rep-
resentatives and President of the Senate. Each such no-
tification shall include a statement of the reasons for
the denial.

‘“(c) ROLE OF THE OFFICE OF SPACE COMMERCE.—The
Office of Space Commerce of the Department of Com-
merce is authorized and encouraged to conduct trade
missions to appropriate independent states of the
former Soviet Union for the purpose of familiarizing
United States aerospace industry representatives with
space hardware, space technologies, and space services
that may be available from the independent states, and
with the business practices and overall business cli-
mate in the independent states. The Office of Space
Commerce shall also advise the Administrator [of the
National Aeronautics and Space Administration] as to
the impact on United States industry of each potential
acquisition of space hardware, space technology, or
space services from the independent states of the
former Soviet Union, specifically including any anti-
competitive issues the Office may observe.”’

§ 5802. Definitions

For the purpose of this chapter—

(1) the term ‘‘agency’ means an executive
agency as defined by section 105 of title 5;

(2) the term ‘‘anchor tenancy’ means an ar-
rangement in which the United States Govern-
ment agrees to procure sufficient quantities of
a commercial space product or service needed
to meet Government mission requirements so
that a commercial venture is made viable;

(3) the term ‘‘commercial’’ means having—

(A) private capital at risk, and

(B) primary financial and management re-
sponsibility for the activity reside with the
private sector;

(4) the term ‘‘cost effective’” means costing
no more than the available alternatives, deter-
mined by a comparison of all related direct
and indirect costs including, in the case of
Government costs, applicable Government
labor and overhead costs as well as contractor
charges, and taking into account the ability of
each alternative to accommodate mission re-
quirements as well as the related factors of
risk, reliability, schedule, and technical per-
formance;

(5) the term ‘‘launch’ means to place, or at-
tempt to place, a launch vehicle and its pay-
load, if any, in a suborbital trajectory, in
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