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bile telecommunications services’’ means any 
charge for, or associated with, the provision of 
commercial mobile radio service, as defined in 
section 20.3 of title 47 of the Code of Federal 
Regulations as in effect on June 1, 1999, or any 
charge for, or associated with, a service pro-
vided as an adjunct to a commercial mobile 
radio service, that is billed to the customer by 
or for the customer’s home service provider re-
gardless of whether individual transmissions 
originate or terminate within the licensed 
service area of the home service provider. 

(2) CUSTOMER.— 
(A) IN GENERAL.—The term ‘‘customer’’ 

means— 
(i) the person or entity that contracts 

with the home service provider for mobile 
telecommunications services; or 

(ii) if the end user of mobile tele-
communications services is not the con-
tracting party, the end user of the mobile 
telecommunications service, but this 
clause applies only for the purpose of de-
termining the place of primary use. 

(B) The term ‘‘customer’’ does not in-
clude— 

(i) a reseller of mobile telecommuni-
cations service; or 

(ii) a serving carrier under an arrange-
ment to serve the customer outside the 
home service provider’s licensed service 
area. 

(3) DESIGNATED DATABASE PROVIDER.—The 
term ‘‘designated database provider’’ means a 
corporation, association, or other entity rep-
resenting all the political subdivisions of a 
State that is— 

(A) responsible for providing an electronic 
database prescribed in section 119(a) if the 
State has not provided such electronic data-
base; and 

(B) approved by municipal and county as-
sociations or leagues of the State whose re-
sponsibility it would otherwise be to provide 
such database prescribed by sections 116 
through 126 of this title. 

(4) ENHANCED ZIP CODE.—The term ‘‘enhanced 
zip code’’ means a United States postal zip 
code of 9 or more digits. 

(5) HOME SERVICE PROVIDER.—The term 
‘‘home service provider’’ means the facilities- 
based carrier or reseller with which the cus-
tomer contracts for the provision of mobile 
telecommunications services. 

(6) LICENSED SERVICE AREA.—The term ‘‘li-
censed service area’’ means the geographic 
area in which the home service provider is au-
thorized by law or contract to provide com-
mercial mobile radio service to the customer. 

(7) MOBILE TELECOMMUNICATIONS SERVICE.— 
The term ‘‘mobile telecommunications serv-
ice’’ means commercial mobile radio service, 
as defined in section 20.3 of title 47 of the Code 
of Federal Regulations as in effect on June 1, 
1999. 

(8) PLACE OF PRIMARY USE.—The term ‘‘place 
of primary use’’ means the street address rep-
resentative of where the customer’s use of the 
mobile telecommunications service primarily 
occurs, which must be— 

(A) the residential street address or the 
primary business street address of the cus-
tomer; and 

(B) within the licensed service area of the 
home service provider. 

(9) PREPAID TELEPHONE CALLING SERVICES.— 
The term ‘‘prepaid telephone calling service’’ 
means the right to purchase exclusively tele-
communications services that must be paid for 
in advance, that enables the origination of 
calls using an access number, authorization 
code, or both, whether manually or electroni-
cally dialed, if the remaining amount of units 
of service that have been prepaid is known by 
the provider of the prepaid service on a contin-
uous basis. 

(10) RESELLER.—The term ‘‘reseller’’— 
(A) means a provider who purchases tele-

communications services from another tele-
communications service provider and then 
resells, uses as a component part of, or inte-
grates the purchased services into a mobile 
telecommunications service; and 

(B) does not include a serving carrier with 
which a home service provider arranges for 
the services to its customers outside the 
home service provider’s licensed service 
area. 

(11) SERVING CARRIER.—The term ‘‘serving 
carrier’’ means a facilities-based carrier pro-
viding mobile telecommunications service to a 
customer outside a home service provider’s or 
reseller’s licensed service area. 

(12) TAXING JURISDICTION.—The term ‘‘taxing 
jurisdiction’’ means any of the several States, 
the District of Columbia, or any territory or 
possession of the United States, any munici-
pality, city, county, township, parish, trans-
portation district, or assessment jurisdiction, 
or any other political subdivision within the 
territorial limits of the United States with the 
authority to impose a tax, charge, or fee. 

(Added Pub. L. 106–252, § 2(a), July 28, 2000, 114 
Stat. 631.) 

EFFECTIVE DATE; APPLICATION OF AMENDMENT 

Section effective July 28, 2000, and applicable only to 
customer bills issued after the first day of the first 
month beginning more than 2 years after July 28, 2000, 
see section 3 of Pub. L. 106–252, set out as a note under 
section 116 of this title. 

§ 125. Nonseverability 

If a court of competent jurisdiction enters a 
final judgment on the merits that— 

(1) is based on Federal law; 
(2) is no longer subject to appeal; and 
(3) substantially limits or impairs the essen-

tial elements of sections 116 through 126 of 
this title, 

then sections 116 through 126 of this title are in-
valid and have no legal effect as of the date of 
entry of such judgment. 

(Added Pub. L. 106–252, § 2(a), July 28, 2000, 114 
Stat. 632.) 

EFFECTIVE DATE; APPLICATION OF AMENDMENT 

Section effective July 28, 2000, and applicable only to 
customer bills issued after the first day of the first 


